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Easy to use 
� Spreadsheet interface  (Excel) 
� Default spending data and multipliers are built in 
� Easy editing or importing of spending and 

 multiplier datasets 
� Choose between a Short Form version or Full 

version to suit a particular application 
 

Credible results 
� Results are based on the number and types of  

visitors to capture spending patterns of distinct 
visitor segments 

� Spending data from park visitor surveys 
� Multipliers from IMPLAN models 
 
Increased flexibility, wider uses 
� Estimate impacts of current visitors as with the 

original MGM  
� Evaluate impacts of management and policy al-

ternatives  
� Targeted analysis of particular visitor segments 
� Use MGM2 to link with other data sources 

w Park visitor surveys & local tourism data 
w Local economic data & IMPLAN models 
w Park use and overnight stay data 

How can I use MGM2?  
 
Depending on time, resources, and 
 frequency of model use, parks may… 
 
Do it yourself-  download the MGM2 spread-
sheets and manuals from our website and use 
them as an integral part of planning and evaluation.  
Technical support is available on-line and further 
training can be arranged. 
 
Get help -  MSU will assist first-time users with 
an initial impact analysis and will also contract for 
more extensive applications.  

 
MGM2 requires  Microsoft Excel 97 or 2000. 

For more information:  
 
Website : http://www.prr.msu.edu/mgm2/  
 
Or contact: 
 
Daniel Stynes              Dennis Propst 
Stynes@msu.edu       Propst@msu.edu 
 
131 Natural Resources Building 
Dept. of Park, Recreation & Tourism Resources 
Michigan State University 
East Lansing, Michigan 48824-1222 
Phone (517)-353-5190 
FAX (517)-432-3597 

 WWW.PRR.MSU.EDU/MGM2/ 

An updated and enhanced version of the NPS 
Money Generation Model is now available. The 
Money Generation Model has been widely used 
to estimate the economic impacts of National 
Parks on local regions. The new version —
MGM2 — makes the Money Generation Model 
easier to use,  more credible, and more flexible. 

“The interface is extremely easy to use and very 
understandable ...planners can generate an analysis in 
an afternoon...data is now more easily obtainable... 
multipliers are built into the model -- bottomline --  no 
loss in usability and  improved credibility" Chris 
Marvel, NPS, Denver 

Uses of economic impact information  
� Foster partnerships within the community 

� Build support for the park and park policies 

� Evaluate alternative management, marketing 
and policy alternatives 

� Assess costs and benefits across distinct user 
and stakeholder groups  



Step 1.  Choose a set of visitor segments 
and spending profiles  

� Spending is itemized in detail by park visitor 
segment and 12 spending categories  

� Import default values or custom spending data 
� Price adjust spending to current year 
� Edit default spending profiles or enter your 

own data 
 

Step 3.  Choose multipliers for the local 
area  

� Built in "generic" multipliers to represent four 
types of regions 

� Custom multipliers for specific areas can be im-
ported from  IMPLAN models  

� Sector specific multipliers capture impacts of 
spending in different sectors, e.g. hotels,  
restaurants, amusements, retail stores 

Step 4.  View and print results    
 
Direct economic effects of visitor 
spending are reported by economic 
sector 

� Sales                          
� Income         
� Jobs 
� Value Added 

 
Total effects  

� Direct effects 
� Indirect effects 
� Induced effects 

MGM2: A Four Step Process  

" MGM2 has a more specific breakout of expenditures by 

different segments of park visitors which makes it more 

accurate. "   Ray Murray, NPS, Pacific West

Step 2.  Enter the number and types of  
visitors by segment  

 
Use the Default segments 

�Local visitors 
�Non-local day visitors 
�Overnight visitors by lodging type, staying 

inside or outside the park 
Define your own segments 

�  activity groups 
�  by season 

     A simpler Short Form version is also 

available.  The Short Form provides 

quick, aggregate results for situations 

where local data or time may be limited.    

Sample output  tables 


